
Marketing Solutions 

Build your brand by engaging with valuable 

audiences and driving earned media in a 

business context  

 



Our mission… 

Connect the 
world’s 

professionals to 
make them more 
productive and 

successful. 



3 

Social Media Has Transformed Our Lives 

*All stats are from Ipsos Social Networking Canada Report 2012 

94% of the Canadian  
online population have used social networks in the past month. 

More than 50% 
of Canadians on social networks like or follow at least one brand. 

60% 
of Canadians  who are online visit a social network at least once a day to 

derive and share information. 



Brand Relationships Have Evolved 

To Being Everywhere to Everyone 

“The impact of social media is far-reaching…It has 

changed how we work. It is changing how we make 

markets. It has, critically, re-leveled the playing field.”  

– George Gallate, Global Chairman, Euro RSCG 4D (Havas)  

From Brand-Controlled Communication 



In a Social World Brands Must Participate to Succeed 
Engaging Followers is critical to participation 

Attract 

Followers 

Create 

Experiences 

Amplify thru 

Network 

Engage 

Followers 

88% of LinkedIn members are interested in following companies. 

Members will follow an average of 2.8 companies per category.  

LinkedIn Survey (n=363), US and Canada, October 2011 
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Our Audience 
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The World’s Largest Professional Network 
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1 Internal data as of January, 2012; 2 comScore data as of Jan 2012 

5M+ 1 

4.5M 
Avg Monthly Uniques  

2 

Page Views in Q1’12 

 

167M+ 2 

Minutes Spent Monthly 

 

88M+ 
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Audience: Where They Spend Their Time 

LinkedIn Internal Data 
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Social Media Environment Matters 

1 Internal LinkedIn data (Canada), December 2011 
2 LinkedIn Audience 360 Survey (US), August 2011 

3 Global computer manufacturer 
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Promotes trust and  

message receptivity 

2x 
 

more confident in info found on 

LinkedIn than other social sites2 

Delivers compelling insights and 

results with social media solutions 

+10 
 

shift in Net Promoter Score as a 

result of leveraging LinkedIn3 

Reach the most influential, affluent 

and educated audiences at scale 

 
 
 

 

Quality Audience Business Context Marketing Impact 

41% 
 

Are Business Decision Makers 

56% 
 

Have a HHI > $100K 

LinkedIn Member 

Consultant 

I think it is the best B2B 

social network out there 

today. 



Align Message with Business Opportunity 

LinkedIn Audience 360 Survey, Canada, January 2011 

1 out of 3 
Members have generated new business on LinkedIn 

and driven revenue growth. 

83% of our audience is more confident in the 

information found on LinkedIn than any other social site 

 

79%  
Have increased their activity on LinkedIn is the last year. 

Business Context Quality Audience Marketing Impact 



LinkedIn: Differentiator 
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LinkedIn is the only social platform delivering 

marketing solutions in a business context. 

“I trust LinkedIn for professional up to date information on my 

specific industry. I don’t trust the professional content  

on Twitter or Facebook…they are gossip sites.”  
– SVP Finance 

81%   
of LinkedIn members prefer to have 

separate social networks for their 

personal and professional lives 

Platform Connections Killer App 

Social Utility 
Friends, Family & 

Colleagues 

Status,  

Social Gaming & 

Photo Sharing 

Public 

Communications 

Fans & 

Followers 

Real time 

Micro-blogging 

Professional 

Network 

Colleagues & 

Business 

Contacts 

Professional 

Identity, 

Connections & 

Insights 



Our Targeting 
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LinkedIn Audience Targeting 

• Profession 

• Seniority 

• Industry 

• Company Size 

• Geography 

• Education 

• Group Affiliations 



LinkedIn’s Unparalleled Targeting Capabilities 

Additional Segments: Business Travelers, Opinion Leaders, Influencers 

InCrowds 

Custom Audience Segments 

4MM+ Professional Members 

Small &  

Medium  

Business  

Professionals 

Business 

Decision 

Makers 

Financial 

Service 

Professionals 

Sales 

Professionals 

Marketing 

Professionals 

Startup 

Professionals 

Corporate 

Executives 

IT 

Professionals 

Career 

Changers 

Job Function Industry Company Size Seniority Job Title 

Gender # of Connections DMA Age Customized Segment 

Professionals 

working at 

companies 

between 50 and 

500 employees 

Professionals 

working at 

companies with 

1-50 employees 

Finance 

Professionals,  

or those who 

work in the 

Financial 

Services 

Industry 

Professionals 

whose job 

function is Sales 

Marketing 

Professionals, 

or those who 

work in the 

Marketing & 

Advertising 

Industry 

Directors & 

above at a 

company of any 

size 

Directors & 

above at 

companies with 

more than 500 

employees 

Professionals 

whose job 

function is IT or 

Engineering 

Professionals 

who have 

changed 

positions or 

employers in the 

last 60 days 

Run of Professionals 



 
Ability to target users who are part of specific groups. 

LinkedIn Contextual Targeting 



Our Solutions 
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Reach your audience through prominently placed, high impact ad units across LinkedIn 

Where professionals manage their personal brand. 
 

 LinkedIn Targeting: 

• 300x250 

• 160x600 

• 1x1 Text Link 
 

 

 

Prominent placement & Little competition/clutter 

Walmart Gift Cards - Ordering online is easy and we have 300+ stores near you 

LinkedIn Advertising 

 



 

 

LinkedIn Audience Targeting 
• Profession 

• Seniority 

• Industry 

• Company Size 

• Geography 

• Education 

• Group Affiliations 

• LinkedIn is the most accurate way to target professionals on the web 

• Our targeting capabilities are derived from information provided by members on their 

profile page 

 

Your Ad Here 



• Execute simply through RSS Feeds & 

Updates automatically 

• Share video, tweets, blogs and more 

• Use content to build loyalty 

 

• Targetable to all audiences 

 

• Shareable  

 
 

 
 

LinkedIn Shareable Content Ads 



Participation driver 

Drive conversations relevant to 

your brand 

 

Provide professionals with an 

easy, compelling way to share 

their opinions 

 

Engage business people and 

encourage brand-relevant 

conversation 

 

Target specific audiences at scale 

LinkedIn Polls 
Engage your customers and learn what’s on their minds 

What do Alumni Insurance plans offer? 

More Choices 

Extended Healthcare 

Tax Savings 

All of the Above 

 

 



Partner Message:  One to one targeting 

Real person, Jacob 
Mullins, Inviting 

other developers to 
join his community 

Call to action button 

Personalized 

Additional links 

Company Page 
Information/ 

Follow Company 

Go beyond the products and put your people at the front 

Recommend Company 

Shareable  



LinkedIn Partner Messages 



Highlight your company’s 

products and services 

 

Drive member 

recommendations.  

 

Enriched media targetable to 

multiple audience sets 

 

Generate awareness through 

ongoing viral updates 

 

 

 

 
A recommendation engine with professional context. 

LinkedIn Company Pages 



LinkedIn Recommendation & Follow Ads 

Drive recommendations with viewer-
aware advertising 
 
• Leveraging LinkedIn’s social graph 

 

• Content dynamically served based 

on the member’s network 

 

• Members can share or recommend 

through the ad unit 
 



Follow Ads 

XYZ 

Keep up with interesting, relevant updates 

about XYZ 

XYZ 



LinkedIn Custom Groups 

• A community of customers 

• Weekly communication 

• Deliver engaging content 

• Easy to moderate 

 
Build your own community and join the conversations. 



 

Thank you! 
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